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Branding Initiatives

Modernize logo and update with new nameModernize logo and update with new name

Old logos New logosOld logos New logos
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Branding Initiatives

Combine and streamline fact sheetsCombine and streamline fact sheets
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Branding Initiatives

Update look and feel of the Annual ReportUpdate look and feel of the Annual Report
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Branding Initiatives

Update conference materialsUpdate conference materials

Then Now

NowNow

• Partner videos play on-screen at display
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• New trinkets
• Magazine/brochure stand



New Website to Launch
in FY 2016in FY 2016

Current home page New home pageCurrent home page p g

• Designed to adapt from desktop computer 
t t bl t bil d i
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screen to tablets or mobile devices
• Incorporates single sign-on for proposal 

system and NEID
• Allows us to better highlight the work we do



New Website to Launch
in FY 2016

Scroll down on the home page to access more website areas

in FY 2016

Scroll down on the home page to access more website areas
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New Website to Launch
in FY 2016

Special area on home page for project highlights

in FY 2016

Special area on home page for project highlights
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New Website to Launch
in FY 2016

Links to each partner facility

in FY 2016

Links to each partner facility
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